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通过文献回顾，并主要借鉴 Peattie ［4］和 Frank－Martin
＆ Peattie ［5］的观点，本文认为将环境营销发展历史可以划
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分为三个阶段。
第一阶段:生态营销:Henion 和 Kinnear ［1］提出的生















































重要创约因家。Polonsky 和 Ｒosenberger ［8］的研究认为月
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Environmental marketing literature review
LIN Li-ming
(School of Management，Xiamen University，Xiamen Fujian 361005，China)
Abstract Since the concept of environmental marketing has been put forward，it has received extensive attention from academia and
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industry，and the research related to it has been prevailed for a long time． In recent years，with the rise of internet and shared economy，
people have aroused the attention of environmental marketing research again． In order to promote research in the field of environmental
marketing． Firstly，this paper introduces the connotation，characteristics and development history of the concept of environmental
marketing，and then expounds the theoretical basis of the environmental marketing，including the circular economy theory，the externali-
ty theory，the public goods theory and the tragedy of the commons theory． Then，this paper makes a comprehensive review on the main
literatures of environmental marketing research，puts forward the future research opportunities and challenges of environmental
marketing，and makes a prospect of future research． This paper tries to make a comprehensive and concise introduction to all aspects of
environmental marketing research，in order to benefit the scholars in this field．
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